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First-Time Attendees: How to Get the 
Most Out of a Beauty Tradeshow

Tradeshows, such as the International Salon 
& Spa Expo, America’s Beauty Show, and 
Premiere Orlando, are a convenient way 
to gain a lot of nail knowledge in a short 
amount of time. You’ll see firsthand how 
manufacturers’ nail products are applied, 
take classes on the latest trends, and 
network with licensed techs. Here are some 
ways to get the most of your first show. 

>  Bring: pen and paper to take notes easily and quickly; 
business cards with your name, phone number, and 
estimated graduation date printed on them; cash (can 
make it easier to negotiate better deals on purchases); 
an empty or almost-empty suitcase or bag to carry new 
purchases and samples home; and your identification 
and credentials required to enter the show.

>  Prepare an “elevator speech” for introducing yourself 
to others.

>  Review the tradeshow website before going to the event 
and create a schedule of what classes and special events 
you will go to and what booths are “must visits” for you. 
Buy tickets in advance for parties, etc., that may require 
a separate admission fee.

>  Try to enter any competitions that might be at the 
tradeshow. Not only can you win prizes and cash, but it 
also gives you experience and may get you noticed in the 
industry.

>  Book your hotel and airfare arrangements (if the show 
is out of town). Many shows offer hotel discounts that 
must be booked well in advance. Websites like www.
beautytech.com can be helpful in finding a roommate 
with whom to split hotel costs.

>  If the show has a smart phone app, download it and 
familiarize yourself with how it works.

>  Always have at least one hand of bare fingernails, so you 
can be demoed on.

>  Ask peers who have attended tradeshows before and/
or your instructor plenty of questions beforehand in 
order to be prepared.

Expert sources: Paul Barry, president, Barristar Student Services;  
Elizabeth Fantetti, director of membership, Professional Beauty 
Association; Lela Mills, nail tech, LaLique Spa, Bothell, Wash.; 
Tricia Abreu, Nail Artistry by Tricia, Miami; Maeling Parrish, Nail 
Sensation, Reynoldsburg, Ohio

BEFORE THE SHOW

DURING THE SHOW

>  Dress professionally and wear comfortable shoes. You’ll 
be doing a lot of walking to get from booth to booth.

>  When they aren’t busy, ask advice from exhibitors about 
opportunities in the industry and any other questions 
you may have.

>  Have a good attitude and be willing to learn.
>  Be on time for every class and any other appointments.
>  Make notes on the business cards you receive. It’s hard to 

retain everything if you don’t write it down.
>  Pick up every piece of literature you can find and write 

notes when you learn something about the product.
>  If there’s a discount center, go there on the first day to 

get great deals.
>  Don’t be afraid to ask for product when you visit booths.
>  Stop by the booths of trade magazines — you’ll get a 

free magazine!
>  Ask for deals on the last day of the show — many vendors 

don’t want to pack it up and ship it home.
>  Visit the competition area and see what people are using. 

Ask an educator or tech who isn’t competing at the 
moment why he or she uses a certain product.

 >  Take everything with a grain of salt. Most people are 
trying to sell you something.

>  Be careful what you buy. (Is it such a great deal after you 
include the cost of bag check fees?)

>  Organize the business cards you gathered at the show, 
and follow up with those people as appropriate.

>  Share what you learned with your classmates, clients, 
and co-workers. Clients will be impressed that you are 
pursuing continuing education and may be willing to pay 
more for your services in the long run if they know you are 
keeping up with the latest products and trends.

AFTER THE SHOW


