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REACHING THE ENTIRE NAIL INDUSTRY

We are dedicated to the success 

of the professional nail industry: 

nail salons, nail technicians, 

students and newbies, school 

instructors and owners, marketers 

and distributors.

We bring buyers and sellers 

together and we provide a 

wide range of ways for them to 

connect—from traditional print 

magazine advertising to online 

advertising to email marketing to 

custom content.

If you make, sell, or market a 

product for nail professionals, we 

have a marketing solution for you.

Sources: Google Analytics (10/2015)
NAILS BPA Publisher’s statement (6/2015)
Google Analytics, iTunes Connect

653,899*
Monthly Online Visitors

1,239,130
Social Followers on

FACEBOOK

INSTAGRAM

PINTEREST

TWITTER

YOUTUBE

58,000
Rentable 

Email Addresses

Nail Art
Gallery Tablet

68,811
Monthly

Recipients

57,431
NAILS Qualifi ed 
Print Audience

20,000
School Instructors, 

Owners, and
Students

17,146
App Users

18,000
VIETSALON 

Readers
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WHY NAILS?
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WWW.NAILSMAG.COM

How to Be a Nail know-it-all

EVERYTHING YOU NEED TO KNOW ABOUT THE NAIL INDUSTRY

BRAND OVERVIEW

The monthly print magazine is the source 

for everything a nail tech needs to know 

to be successful.

We feature topics for nail technicians on 

business, style, technique, and health.

> 57,431 total circulation

An iOS app for nail artists to upload, tag, share, 

and browse hundreds of thousands of nail 

designs by users around the globe.

>  4,929 monthly users

A digital-only magazine for nail art 

enthusiasts and nail professionals that 

features step-by-steps, videos, artist 

profi les, and curated nail art collections.

> 68,811 circulation

Our digital edition is tablet- and 

smartphone-optimized. It is sent to 

our email subscriber list in advance 

of the print edition.

> 13,065 opt-in recepients

An annual fact book with deep statistics, 

best practices, and company listings.

> 57,431 circulation + 1,700 bonus circulation

NAILS Career Handbook is an annual guide 

for students and new nail techs. It covers 

state board exams, building a clientele, 

fi nding a job, and how to thrive in a 

professional nail career.

> 20,000 circulation

Written in Vietnamese and published 

bimonthly, VietSALON is the only 

publication for the professional industry 

written by native speakers who also are 

nail professionals.

> 18,000 circulation

NAILSMag.com is the #1 website for 

nail professionals, with over a half-million 

visitors monthly.

> 653,899 monthly visitors
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WHY NAILS?LEADERSHIP & PROFESSIONALISM

>   We’re a team of committed professionals: Committed to the nail 

industry and committed to being the very best at delivering content 

that our market wants and needs.

>   We have experience: The magazine leadership has a depth 

unmatched in the nail industry. We each make at least one personal 

reader call a month to ensure we’re staying engaged in our readers’ 

business.

>   We have an in-house web and email marketing team that knows 

our customers and can be quickly responsive. We do not off shore 

web development. Having an in-house shop allows us to collaborate 

and problem-solve in real time.

>   Our in-house development team of seven has expertise in web 

development, SEO, Google Analytics, responsive design, app design, 

and other current technologies.

>  Our company has built and now maintains over 50 websites.

>   Our entire Audience Development team has earned Google 

Analytics Qualifi cation and Google Adwords certifi cation. Our AD 

director is certifi ed by Hubspot for inbound marketing.

>   We abide by Interactive Advertising Bureau standards for 

optimized user experience to ensure high performance for our 

advertisers. Our publishers are all IAB-certifi ed.

30
MAGGIE AWARDS

2
LICENSED NAIL 

PROFESSIONALS ON STAFF
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WHY NAILS?
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PRINT AUDIENCE

We ensure that the magazine is received by salon professionals, nail technicians, and only those related to the fi eld. 

This means your advertising message is delivered to likely buyers of your products.

NAILS PRINT READERS 
BY SALON TYPE

MONTHLY PRINT
SUBSCRIBERS

57,431
QUALIFIED WITHIN 

ONE YEAR

71.2%

DIRECT REQUEST 
SUBSCRIBERS

(WITH NAME AND TITLE)

88.8%

Nail salon 57.9%

Full-service salon 30.7% 

off ering nails

Mobile- or home- 3.3%
based salon

Day/hotel/  1.8%
destination spa

School 1.9%

Other 4.3%

Sources: BPA Publisher’s statement, June 2015
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WHY NAILS?

WE’RE SOCIAL BUTTERFLIES

WE’RE MOBILE

387,744
monthly visits via mobile phone

OUR READERS ARE ONLINE
> 90% are researching new products online  

> 80% watch nail-related videos  > 94% have a smartphone  

> 85% spend at least an hour a day online with nail content

> 86% have their own Facebook page > 72% of salons have a Facebook page > 91% have a Pinterest board 

> 87% have an Instagram account > 85% have a Twitter account > 89% have a LinkedIn account > 81% of techs have a YouTube channel
* Sources: Google Analytics (10/15/15) and NAILS own  
research 

GOOGLE LOVES US

enews subscribers weekly

KNOWLEDGEABLE

55,937

OUR WEBSITE 
USERS ARE 
ENGAGED

ONLINE AUDIENCE

pages per visit

3.4

average time 
on site per visit

1:58
 8,449
 fi rst page keywords

 13,045
 total Google rankings

    1,651
 Top 3 keywords

 59%
traffi  c via 

search engine

FANS 

1,025,067
FOLLOWERS

54,100
FOLLOWERS

 100,000
FOLLOWERS

41,300
FOLLOWERS

18,663

> 43% of site visitors 
are international
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WHY NAILS?2016 EDITORIAL CALENDAR

ISSUE THEME PRODUCT  CATEGORY BONUS EDITORIAL AD AD MAIL OUT
     DISTRIBUTION DEADLINE RESERVATION MATERIAL DATE
     DEADLINE DUE

January ‘16 All-Reader-Written Issue   10/26/15 10/30/15 11/3/15 12/7/15

February Romancing the Salon Spring Cleaning/ ISSE-Long Beach 11/23/15 11/30/15 12/4/15 1/7/16
  Sanitation

March March Madness Color Preview Gel Polish  12/28/15 1/4/16 1/8/16 2/8/16

April Organic, Vegan, Raw Organic, Natural, America’s Beauty 1/28/16 2/1/16 2/5/16 3/7/16
  Non-toxic Products Show-Chicago

May Mother’s Day Nail Art  2/25/16 3/3/16 3/9/16 4/7/16

June Brides & Gents Acrylics/Male-friendly Premiere 3/28/16 4/4/16 4/8/16 5/6/16
  Products Orlando

Career Handbook Advertorial Starter Kits  4/13/16 4/19/16 4/25/16 5/21/16

July Pedicure Issue What’s New in Foot Care  4/28/16 5/4/16 5/10/16 6/8/16

August Hot Summer Nails Gels/E-fi les Cosmoprof 5/27/16 6/2/16 6/8/16 7/7/16
   North America

September Back to School: Fall Polish Preview  6/27/16 7/5/16 7/11/16 8/8/16
 Next Level Nails

October The Design Issue Décor, Racks, Storage  7/28/16 8/3/16 8/9/16 9/7/16
  Accessories

November Gratitude & Giving Back Holiday Retail Gift Guide  8/26/16 9/2/16 9/9/16 10/7/16

December Celebrate! Readers’ Hand Care/Manicure  9/28/16 10/4/16 10/10/16 11/21/16
 Choice Award winners Implements

The Big Book Advertorial   10/12/16 10/18/16 10/24/16 11/21/16

January ‘17 [My] NAILS   10/27/16 11/1/16 11/7/16 12/7/16

6



2016 MEDIA KIT

PH: 310.533. 2400 >  NAILSMAG.COM

WHY NAILS?WWWHYYY NNAAILS???2016 RATE CARD

 AD SIZE 52X 39X 26X 13X 7X 4X CAREER NAILS
(4c RATES)       HANDBOOK BIG BOOK 

Full Page $3,060 $3,240 $3,600 $4,140  $4,595 $4,962 $2,800 $3,060 

2/3 Page $2,295 $2,430 $2,700 $3,105 $3,446 $3,722 $2,200 $2,295 

1/2 Page $1,836 $1,944 $2,160 $2,484 $2,757 $2,977 $1,800 $1,836 

1/3 Page $1,224 $1,296 $1,440 $1,656 $1,838 $1,985 $1,200 $1,224 

1/4 Page $887 $940 $1,044 $1,201 $1,333 $1,439 $800 $887 

Mall - - $650 $725 $880 $880 - - 

Deal Sheet - - $1,200 $1,600 $1,800 $1,800 - - 

Marketplace (9/pg) - - - $298 $395 $395 $395 $395 

Resources (4/pg) - - - - - - $495 $695 

Website Showcase (6/pg) - - - - - - $245 $395 

Additional Pages: NAILS  

Digital Edition - - - $400/pg - - - -

Premium Package with 

Advertorial - - - - - - $3,300 $4,500 

SPECIAL POSITION RATES (amount shown is additional over base rate)

Cover 2 ..................+30% Cover 3 ..................+25% Cover 4 ..................+40% Opposite TOC ..................$3,500
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WHY NAILS?SPECIAL EDITIONS: DEAL SHEET

In this unique section in the back of NAILS, advertisers can promote special deals, 

advertise pricing discounts, or advertise one-time events very cost-eff ectively.

>   NAILS promotes Deal Sheet with regular epromos, house ads, social media, and a 

Table of Contents on the cover of the Deal Sheet section.

>   By positioning the section in the same place consistently every month, readers know 

that when they’re shopping for deals, they’ll fi nd them in NAILS Magazine’s Deal 

Sheet section.

>   All ads are full pages.

>   Though not required, we strongly recommend that ads include pricing or special 

deals to provoke immediacy.

EXTRA OPTIONS FOR DEAL SHEET ADVERTISERS RATE

Solo/exclusive e-promo reinforcing your monthly deal $30/M

Online lead-collection form $500 fl at

Landing page created by NAILS and hosted 
on NAILS site $1,800 fl at

Custom QR code with tracking reports $250 fl at

Run-of-site 300x250 banner
with 50,000 monthly impressions $9.50/M
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WHY NAILS?

state board directory | industry  statistics | salon safety guidelines | marketing directory

associations directory | consultants directory | web showcase

ook

2014-2015

WWW.NAILSMAG.COM

How to Be a Nail know-it-all

EVERYTHING YOU NEED TO KNOW ABOUT THE NAIL INDUSTRY

survival guide

LED Gel

sponsored by

Follow us on:

gelish.com
Performs like Gel, Applies like Polish™

Ask your local distributor for 
genuine Gelish today
714. 773. 9758  Made in the USA

© 2012 Hand & Nail Harmony • Brea, CA 92821
Gelish and Hand & Nail Harmony are 

registered trademarks of Hand & Nail Harmony, Inc.
HM-2940

SCAN NOW!

WON’T
CRACK 
UNDER

PRESSURE
STRONGER NAILS

BY GELISH®

You love gels and so do your clients! Here are some tricks of the trade to make 

sure that you’re providing your clients with the best Gelish service possible:

1.  For a long-lasting Gelish manicure, make sure to prep the nail properly — 

this includes shaping the nail with a 240/240 thin wooden file, pushing 

back the cuticle and removing any non-living tissue from the nail plate, 

removing the shine from the nail plate using a 180-grit buffer, and applying 

Gelish Nail Surface Cleanse to a lint-free nail wipe to remove any dust. 

Lastly, be sure to apply a thin coat of Gelish pH bond to remove excess 

moisture from the nail plate. 

2.  Always apply Gelish Foundation 

Base Gel in a thin, even layer. After 

curing, be sure to dry-brush the 

Gelish Foundation Base Gel layer 

with a small, clean nail art brush to 

remove any excess product. 

3.  Always cap the free edge as part of  each step! This helps seal in the manicure 

and helps prevent chipping and peeling.  

4.  The Gelish 18G LED light offers the fastest cure time in the industry. The best 

part? LED lights are considered the safest way to cure nails. Your clients will 

thank you for keeping their best interests in mind.

5.  Always finish off your Gelish manicure with Gelish Nourish Cuticle Oil — it 

will keep your clients’ cuticles hydrated and it smells amazing! 

6.  Do your clients have weak, thin, and/or peeling nails? Recommend VitaGel 

to them — the first light-cured nail strengthener that repairs damaged nails. 

Promote VitaGel as an add-on service or stand-alone service. 

bb2013-14HowTOsurvive.indd   87 11/7/13   8:35 AM

BIG BOOK AD CLOSE: October 18, 2016

MATERIALS DUE: October 24, 2016

THE NAILS BIG BOOK IS THE NAIL INDUSTRY’S ONE-STOP RESOURCE FOR 

INFORMATION.

>   42% of our readers keep the Big Book forever and 87% refer to it during the year.*

>   Your image advertising also reaches the ultimate end-user. We do a PR 

campaign to all the major beauty magazines and business press, which has resulted 

in extensive press for the nail industry.

>   We send additional copies of The Big Book to nail and cosmetology schools, to 

every recognized domestic and international nail care association, and to 1,400 beauty 

distributors.

SPECIAL EDITIONS: THE BIG BOOK

BIG BOOK AD OPTIONS                                                                                                RATE

PREMIUM PACKAGE $4,500
Includes a full-page 4/C ad, a full-page advertorial, highlighted 
logo listing in print and online directory, and Showcase Ad

Full-page $3,060

2/3 page $2,295

1/2 page $1,836

1/3 page $1,224

1/4 page $887

Resource pages (4 per page) $695

Website Showcase (6 per page) $245

Logo in Marketers Directory Listing $250
(in print and online)

 87%

of NAILS 

readers refer 

to The Big Book 

all year.*

1,700
copies of the 

Big Book are sent 

to consumer beauty 

editors, bloggers, 

international dealers, 

and associations

* Publisher’s own data.
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We’re committed not only to today’s nail care professionals, but also to tomorrow’s. 

That’s why we produce our annual Career Handbook, a guide for students 

and newbies.

>   The NAILS Career Handbook provides a unique branding opportunity for 

marketers, allowing you to reach brand-new potential users right when they’re 

discovering products.

>   Reach school administrators and instructors who infl uence their students.

>   The Career Handbook has been directly requested by the school administrators 

who receive it. Our surveys tell us that new nail techs keep this edition handy as 

they enter the professional nail industry.

>   The Career Handbook is a great place to advertise your continuing education 

classes, starter kits, sample kits, school specials, and trial sizes.

SPECIAL EDITIONS: CAREER  HANDBOOK

CAREER HANDBOOK AD OPTIONS RATE

PREMIUM PACKAGE $3,300
Includes a full-page 4/C ad, a full-page advertorial, and a Resources ad

Full-page $2,800

2/3 page $2,200

1/2 page $1,800

1/3 page $1,200

1/4 page $800

Marketplace (9/page) $395

Resources Pages (4/page) $495

 100%
OF SCHOOLS 

RECEIVING CAREER HANDBOOK 

HAVE DIRECTLY REQUESTED IT

10
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SPECIAL EDITIONS: NAIL ART GALLERY

>  The reading audience is 

already established and is 

interested in the topic.

>  Get your message directly to 

the beauty product consumer 

without the high page rates 

and low sell-through rates of 

newsstand beauty magazines.

>   Magazines sold on the 

newsstand sell an average of 

35% of all the magazines they 

print. That means, if you print 

100,000 copies, 65,000 never 

get sold. Even a top magazine 

like Vanity Fair sells just 30% 

of its newsstand copies.

>  Showcase professional salon 

services that consumers can 

fi nd only in salons.

>   Teach consumers about best 

salon practices.

>  Use Nail Art Gallery 

Magazine as a marketing 

vehicle to get your brands in 

front of consumers who seek 

out nail content.

2016 SPONSORSHIP RATES

1-3 pages $750 per page

4-6 pages $500 per page

7-10 pages $300 per page

Add video to ad $300 per fi le

> 105,358 pageviews monthly

> 68,811 subscribers

> 195,561 images in Nail Art Gallery

>   50% of readers are nail enthusiasts/
consumers

average time 
spent with issue

8:00
minutes

WHY ADVERTISE IN NAIL ART GALLERY MAGAZINE?

pages per visit

11

13,045
keyword 

rankings in Google

116,000
social media

followers
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Note: It’s best to talk to your sales rep or web producer 
BEFORE creating material. 

Note: Must have static, persistent and functional “CLOSE” 
button to allow users to close the fl oating portion of the ad.

BANNER AD SPECS

PUSHDOWN SUPER 
LEADERBOARD

Dimensions: 970x90 or  970x418

Max fi le size: 40K /120K

Positions: Top, ROS

MEDIUM RECTANGLE

Dimensions: 300x250

Max fi le size: 40K

Positions: ROS, Right 1, 2, and 4, 
Carousel, Mobile, Photo Galleries

PHOTO GALLERY EMBED

Dimensions: 640x480 or 300x250

Max fi le size: 60K

Position: photo galleries

PRESTITIAL

Dimensions:  640x480 
 (Will center-align on page)

Max fi le size:  100KB

Page: ROS

Rate:  $20/M

LEADERBOARD

Dimensions: 728x90

Max fi le size: 40K

Positions:  in photo galleries only 

CPM Rate: $4.50/M

PAGE PEEL

Dimensions: 500x500 (full ad, after peel),
 (100x100 (dogear)

Max fi le size: 100KB (dogear) 
 and 100KB (full ad)

File format: .jpg, .gif only

RGB (72 DPI resolution)
Standard Optimization (no progressive 
scan)

Position: Homepage

Rate:  $2,000/month

PUSHUP LEADERBOARD/
SUPER LEADERBOARD

Dimensions:      728x90 (leader-board) or 
970x90 (super leadererboard)

Max fi le size: 40KB

File format:  .jpg, .png, .gif only

Frequency Cap:  1X per visitor per 24 hours

Position: ROS

CPM Rate:   $20/M

SITE SKIN

Dimensions:  1600x1200 

Max fi le size: 100KB

File Format:  static image (.jpg, .png, .gif)

Note: Middle section of image will not be 
visible. (300px on each side visible).

HALF PAGE

Dimensions: 300x600

Max fi le size: 60K

Position:  Right 5-6, ROS

3RD PARTY TAGS ACCEPTED • FILE TYPES ACCEPTED: .GIF, .JPG, .PNG, .SWF • RICH MEDIA ACCEPTED • TOTAL ANIMATION TIME: 15 SECONDS

970x90 / 970x418
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MOBILE

of NAILS readers use their 

smartphone for business

of NAILS site visitors 

access via mobile device

of mobile visits to NAILSMag.com 

are on Apple devices

Reach your audience anywhere they go with the 

power of mobile advertising. NAILS has a full 

mobile website (a unique website with the same 

content as the desktop site, designed specifi cally for 

mobile browsing).

Smartphone use changes the way the web is viewed. 

Our mobile website layout is completely diff erent 

than the desktop version for optimal user experience 

and ad display.

When users are online on their phones, they expect 

any links to take them to a mobile-optimized site, 

but what if your site is not mobile-optimized? We’ll 

create a mobile landing page for you so you do not 

lose any potential visitors from your mobile ad or 

sponsorship.

See page 15 of NAILS Magazine’s 2016 Media Kit for 

more on landing page options.

MOBILE AD UNIT SIZE PAGE POSITION RATE (CPM)

MOBILE LEADERBOARD 320x50 ROS top $9.50/M

MOBILE LEADERBOARD 320x50 ROS lower $9.50/M

MEDIUM RECTANGLE 300x250 ROS lower $9.50/M

MOBILE PRESTITIAL 300x250   $10/M

Sources: Google Analytics, NAILS online reader survey (2015)

 94%

 40%

 60%
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MOBILE OPPORTUNITIES: NAIL ART GALLERY APP

THE NAIL ART GALLERY APP 
SPONSORSHIP INCLUDES:

>  Company name and logo featured on 

the home screen

>  Your brand listed in “Featured Topics,” 

which will be limited to 8  companies (in 

randomized order so all take turns at the 

top of the list). Users do not need to scroll 

to see your company name.

>  A 320x50 banner ad on the search results 

page, so users will see your ad while 

searching design ideas.

>  Additional keyword sponsorships are 

available. You can, for instance, sponsor the 

keyword “French Manicure” and your ad 

will show up every time a user searches for 

that term.

RATE

$500 fl at rate for one month 

(3-month minimum term)

THE NAIL ART GALLERY APP IS A HIT WITH NAIL TECHS! 434,579
Monthly Screen Views

17,146
Monthly Sessions 

87%

Return Visitors

6:55
Average Session Length

25.4
Screens per Session

Sources: Apple iTunes Connect
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NAILS
magazine

LANDING
PAGE

LANDING
PAGE

LANDING
PAGE

ONLINE: LANDING PAGES

WHAT IS A LANDING PAGE? 

A landing page is, essentially, 

a web page that allows you to 

direct traffi  c to a very specifi c 

message.

NAILS can create a landing 

page for you using responsive 

design, a technique that allows 

the landing page to render just 

right, regardless of the device 

a user browses on (the landing 

page “responds” to the user’s 

device with the best viewing 

experience). Use a landing page 

to retain customers no matter 

how they reach you. A landing 

page helps keep your message 

focused.

RATE 

$1,800 fl at rate to build a 

landing page from our menu 

of templates. Additional fees for 

monthly hosting. 

Custom designs are available 

and will be quoted separately.

A LANDING PAGE IS IDEAL WHEN:

> You want to collect names or user data.

>  You need a fast web page for content that is not currently on your 

own site.

> You want a good lead-generation tool.

> You are using a QR code.

> Your own site is not mobile-optimized or is undergoing a redesign.

15
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ONLINE: DIGITAL EDITIONS

The digital edition of NAILS is a version of our magazine that is 

optimized for viewing on a computer screen or tablet. It often 

includes exclusive content that isn’t used in print, such as audio or 

video. The NAILS digital edition does not require downloading an app 

to view and it is free to NAILS subscribers.

All advertisements and editorial mentions in print are automatically 

hyperlinked. Our editions are archived, searchable, and accessible on 

our magazine website. We provide all the search engine optimization 

to ensure good search results for your ad.

We off er some powerful programs that create impact within the 

digital edition, including interactive inserts, motion graphics in your 

ads, video links to your ad, and even a digital-only catalog insert.

59,248
Average 

Pageviews Per Month

2016 OPTIONS & RATES

Automatically hyperlink URL in your ad no charge

Create custom URL for your ad $40 Provide text

Host and play video and audio $300 per fi le Provide fi le 

  (up to 50MB)

Extra pages in digital edition only $400 per page Same as print

Digitize your catalog or brochure $500 set-up+

(live link on our site for 12 months) $10/page

MATERIALS
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Cookie
A

NAILS
magazine

B

OTHER WEBSITE

B Your Ad

OTHER WEBSITE

ONLINE: REMARKETING

WHAT IS REMARKETING?
Have you ever noticed how an ad seems to follow you after you’ve visited a shopping website? That’s the essence of remarketing. You have 

shown an interest in a particular site and so the ads are served to you again in a diff erent environment. Remarketing is a way for your company to 

market directly to users who visit NailsMag.com (who have shown an interest in professional nail content) and then when they visit other sites, 

they are exposed again to your ad.  This allows you the kind of repetitive exposure so necessary in advertising. We set up your campaign and 

closely monitor it for optimum results.

>  Remarketing is a cost-eff ective way to fi nd prospects who have already shown an interest in your content.

>   You’ll develop leads. Target the right people with the right message.

>   It off ers broad coverage. Google’s Display Network reaches millions of unique internet users around the world.

>   It is hyper-targeted. You can target exact user segments that you’re interested in marketing to, allowing for more qualifi ed ad clicks 

and higher conversion opportunities.

>   You control the budget. Tell us your budget and we’ll serve only your target amounts.

HOW DOES REMARKETING WORK?

A user visits the NAILS 

website, let’s say on the 

FEET channel. You have a 

pedicure product and want 

to serve ads to anyone 

who’s visited that page. 

Google places a “cookie” 

in this user’s browser, a 

common way of identifying 

web users. 

The user leaves the NAILS 

site and visits other 

websites on the network, 

of sites we work with. 

The “cookie” triggers your 

ad to be shown on these 

sites, giving you the chance 

to reach an expanded 

audience of targeted 

industry professionals.
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ONLINE: WEBINARS

OUR WEBINAR 

PACKAGES ARE 

TURNKEY AND 

INCLUDE:

>  Complete registration set-up

>  E-promotions  to our entire 

promotion list

>  Banner ad campaign on 

our website and in our 

e-newsletters

>  Registration confirmation 

and reminder emails to 

registrants

>  Moderator provided to 

manage live event and to 

direct questions

>  Technical training/rehearsal 

with your team

>  Follow-up e-promotion and 

attendee satisfaction survey

>  Sales leads and statistics 

reports for up to 1 year after 

the event

>  Presentation archived on 

website for 12 months

>  E-promotions for 

archived webinar 

A webinar is a web seminar, held online either live or recorded. Webinars are great tools for 

developing highly qualified leads. Everyone who attends a webinar must register (even if the 

webinar is free) and that registration data is provided to you as the sponsor. Web seminars are 

interactive, allowing you to develop a subject in depth. Attendees can ask questions during and 

after the session, giving you the opportunity to make a sale by direct problem-solving.

A post-event survey is sent to attendees for feedback and additional lead cultivation. Web 

seminars are also archived on our websites for future downloads and additional leads. 

Our magazine editors can develop content, assemble an expert panel, and moderate a 

discussion. OR, your company can develop the content from start to finish.

Rates range from $4,000 to $12,000 depending on service package.

Longevity
YOUR WEBINAR 

IS ARCHIVED ON 

OUR WEBSITE 

FOR ONE YEAR

Turnkey
WE CAN DO 

ALL THE WORK

Lead 
Generator

GATHER LEADS THAT ARE 

SPECIFICALLY INTERESTED IN THE 

CONTENT YOU ARE PROVIDING

WHAT IS A WEBINAR?

18



2016 MEDIA KIT

PH: 310.533. 2400 >  NAILSMAG.COM

EMAIL MARKETING

Deliver your customized message directly to the inboxes of our highly qualified subscribers. We can produce and deliver an email 

promotion to more than 58,000 inboxes. You provide the material or we can assist with development.

Our list of email subscribers is regularly “scrubbed” to ensure high deliverability for our advertisers. We comply with all CAN-SPAM and the new 

Canadian CASL regulations and follow best practices for email marketing. We can segment our list to specific job titles or demographic regions.

You’ll get a performance report about 10 days after deployment, plus ideas to improve your open rates and clickthrough rates.

You can test your e-promos to see if there are any improvements that can increase opens or clicks. We can do an “A/B Split” and send the same 

e-promo to a smaller portion of our list but using two different subject lines. The final e-promo will go to the “winning” subject line. This can help 

make incremental improvements before you deploy a major campaign. We can do a similar test and send one design to one group and a different 

design to another.

 EMAIL OPTIONS  RATES

 Single email promotion  $35/M

  Follow-up program  $30/M
(includes a second deployment to non-openers)

  Engaged Send  $45/M
(only send to users who have opened 

an email within 3 months)

 Add subject line test  + $150 fl at per deployment

 A/B test of creative  + $150 fl at per deployment

 Add secondary analytics  + $175 fl at per deployment

 List management services  Ask us for a quote.

58,000
Available 

Email 

Addresses
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NAILS Magazine’s e-newsletters can align you with relevant content that escorts your ad or sponsored content into the mailboxes 

of just the right audience.

TRENDING ON NAILS 

Subscribers 54,781
Audience: nail techs, 
salon owners, and more

Sizes 728x90 (1 available)

 300x250 (3 available)

Rates $500/deployment

 (4 times per month)

NAIL SCHOOL NEWS

Subscribers 13,242
Audience: school instructors, 
owners, and educators

Sizes 728x90 (1 available)

 300x250 (2 available)

Rates $250/deployment

 (4 times per month)

TROUBLESHOOTER

Subscribers 46,723
Audience: nail professionals

Sizes 300x250 (2 available)

Rates Contact salesperson

EMAIL MARKETING: E-NEWSLETTERS
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> One 300x250 web banner ad 

for three months guaranteed to 

get 100,000 impressions. > An e-promo sent to our email 

list of at least 58,000 names

> A custom-designed landing page in 

responsive design, hosted on NAILS’ 

website.

SPECIAL PROGRAMS: PRODUCT LAUNCH PACKAGE

You’re about to launch a new product and you need IMPACT, DRAMA, and ENERGY. Get all that with the NAILS New-Product Launch 

Package. This cross-platform package includes three cohesive marketing units designed to help a new product get liftoff .

THE NEW-PRODUCT LAUNCH PACKAGE INCLUDES:

Frequency discount of 5% available for 6-month commitment

Create a custom QR code to use in print collateral $150 1X fee

Design e-blast or banner ad (see Design Services page) $400 each

ADD VALUE TO YOUR PROGRAM 

RATE: 

 $1,250 per month for three months (3-month minimum)
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SPECIAL PROGRAMS: READERS’ CHOICE AWARDS

140    |   NAILS MAGAZINE    |   DECEMBER 2013

FAVORITE ACRYLIC (TRADITIONAL) SYSTEM

TIME’S A CHARMtenth

Now for the small print: We sent out nomination 

forms to every major product manufacturer in the 

nail industry. They nominated themselves (NAILS 

did not select the products for voting). In August 

and September, we sent readers online to vote for 

their favorite  products. If your favorite products 

weren’t listed, you could write them in. Readers 

were not required to vote for every category.

If you have any comments or would like to see 

additional categories in the future, please let us 

know. You can e-mail Hannah.Lee@bobit.com.

1. CND: Retention+ Sculpting Liquid and Retention+ Powders

2. Young Nails: Acrylic System

3. OPI Products: Absolute Liquid & Powder Technology

4. Hand & Nail Harmony: Acrylic System

5. Tammy Taylor: Acrylic

It’s hard to believe that NAILS Readers’ Choice 

Awards turn 10 years old this year. And while 

we’ve seen plenty of new companies and products 

inch their way into your hearts and our list over 

the years, it’s also pretty astonishing how many 

products and brands have withstood the test of 

time and remain reader favorites year after year. 

As you all know by now, our awards are the 

ONLY nail product awards chosen by YOU, the 

professional nail technician who works with the 

products on a daily basis. These are not “editor’s 

picks” or a “best of” roundup; they’re simply a 

snapshot in time telling us the products you and 

your peers love most at this very moment. And 

when we take a step back and look at 10 years’ 

worth of these snapshots, we can see a bigger 

picture of product and brand loyalty mixed with 

your desire for the next new thing!

We’ve tallied the votes and are happy to 

announce the winners of the 2013 NAILS Readers’ 

Choice Awards. We are listing the top five favorites 

in each category, as well as the top 20 favorite 

new products for 2013. To commemorate the 10th 

anniversary of this esteemed award, we’re also 

pointing out some of the long-standing favorites 

and some of the most popular newcomers. 

To see all 10 years’ worth of winners and 

runners-up, log on to www.nailsmag.com/rca. 

(You’ll also notice a slight modification in our 

categories from year to year to reflect industry 

trends and new product categories — I’m looking 

at you, gel-polish.)

9x
WINNER

 >>>

na1213rca.indd   140 10/24/13   4:01 PM

142    |   NAILS MAGAZINE    |   DECEMBER 2013

FAVORITE ACRYLIC (COLOR) SYSTEM

FAVORITE BASE COAT

FAVORITE BRUSHES (FOR ENHANCEMENTS)

FAVORITE CUTICLE TREATMENT

FAVORITE DISINFECTION (IMPLEMENTS) PRODUCT

1. Young Nails: Colored Acrylic 

2. CND: Perfect Color Powder Collection

3. Hand & Nail Harmony: Reflections of Harmony Colored Powder Collections

4. EZ Flow: Boogie Nights Glitter Acrylics 

5. NSI: Technailcolor Mixable Colored Acrylic

1. CND: Stickey Base Coat

2. OPI Products: Natural Nail Base Coat

3. Orly International: Bonder

4. Hand & Nail Harmony: Gelish Foundation Base Gel

5. Seche: Crystal Clear Base Coat

1. Young Nails: Finesse Sculptor Brush

2. CND: ProSeries Enhancement Brushes

3. OPI Products: Artist Series Brushes

4. Hand & Nail Harmony: 2-Piece Pro 9 Brush

5. Bio Sculpture USA: Upper Arch Correction Brush

1st
TIME 

WINNER

1st
TIME 

WINNER

1. CND: SolarOil

2. Young Nails: Rose Cuticle Oil

3. OPI Products: Avoplex Cuticle Oil To Go

4. Hand & Nail Harmony: Gelish Nourish Cuticle Oil

5. Famous Names: Dadi Oil 95% Certified Organic Nail and Skin Treatment Oil

1. BlueCo Brands: Barbicide

2. OPI Products: Spa Complete

3. Backscratchers Salon Systems: Cavacide Salon Disinfectant

4. Ultronics: Ultracare Disinfectant

5. Isabel Cristina: Let’s Touch Disinfectant

5x
WINNER

10x
WINNER

10x
WINNER

 >>>|

na1213rca.indd   142 10/24/13   4:01 PM
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FAVORITE ACRYLIC (TRADITIONAL) SYSTEM

TIME’S A CHARMtenthtenth

Now for the small print: We sent out nomination

forms to every major product manufacturer in the

nail industry. They nominated themselves (NAILS

did not select the products for voting). In August

and September, we sent readers online to vote for

their favorite  products. If your favorite products

weren’t listed, you could write them in. Readers

were not required to vote for every category.

If you have any comments or would like to see

additional categories in the future, please let us

know. You can e-mail Hannah.Lee@bobit.com.

1. CND: Retention+ Sculpting Liquid and Retention+ Powders

2. Young Nails: Acrylic System

3. OPI Products: Absolute Liquid & Powder Technology

4. Hand & Nail Harmony: Acrylic System

5. Tammy Taylor: Acrylic

It’s hard to believe that NAILS Readers’ Choice 

Awards turn 10 years old this year. And while

we’ve seen plenty of new companies and products 

inch their way into your hearts and our list over 

the years, it’s also pretty astonishing how many

products and brands have withstood the test of 

time and remain reader favorites year after year.

As you all know by now, our awards are the

ONLY nail product awards chosen by YOU, the

professional nail technician who works with the

products on a daily basis. These are not “editor’s

picks” or a “best of” roundup; they’re simply a

snapshot in time telling us the products you and

your peers love most at this very moment. And

when we take a step back and look at 10 years’

worth of these snapshots, we can see a bigger 

picture of product and brand loyalty mixed with

your desire for the next new thing!

We’ve tallied the votes and are happy to 

announce the winners of the 2013 NAILS Readers’ 

Choice Awards. We are listing the top five favorites

in each category, as well as the top 20 favorite

new products for 2013. To commemorate the 10th

anniversary of this esteemed award, we’re also

pointing out some of the long-standing favorites

and some of the most popular newcomers.

To see all 10 years’ worth of winners and

runners-up, log on to www.nailsmag.com/rca.

(You’ll also notice a slight modification in our

categories from year to year to reflect industry

trends and new product categories — I’m looking

at you, gel-polish.)

9x
WINNER

>>> 142 | NAILS MAGAZINE | DECEMBER 2013

AVORITE ACRYLIC (COLOR) SYSTEMFA

FAVORITE BASE COAT

FAVORITE BRUSHES (FOR ENHANCEMENTS)

FAVORITE CUTICLE TREATMENT

FAVORITE DISINFECTION (IMPLEMENTS) PRODUCT

1. oung Nails:Yo Colored Acrylic

2. ND:CN  Perfect Color Powder Collection

3. and & Nail Harmony:Ha Reflections of Harmony Colored Powder Collections

4. Z Flow:EZ Boogie Nights Glitter Acrylics

5. SI:NS Technailcolor Mixable Colored Acrylic

1. CND: Stickey Base Coat

2. OPI Products: Natural Nail Base Coat

3. Orly International: Bonder

4. Hand & Nail Harmony: Gelish Foundation Base Gel

5. Seche: Crystal Clear Base Coat

1. Young Nails: Finesse Sculptor Brush

2. CND: ProSeries Enhancement Brushes

3. OPI Products: Artist Series Brushes

4. Hand & Nail Harmony: 2-Piece Pro 9 Brush

5. Bio Sculpture USA: Upper Arch Correction Brush

1st
TIME

WINNER

1st
TIME

WINNER

1. CND: SolarOil

2. Young Nails: Rose Cuticle Oil

3. OPI Products: Avoplex Cuticle Oil To Go

4. Hand & Nail Harmony: Gelish Nourish Cuticle Oil

5. Famous Names: Dadi Oil 95% Certified Organic Nail and Skin Treatment Oil

1. BlueCo Brands: Barbicide

2. OPI Products: Spa Complete

3. Backscratchers Salon Systems: Cavacide Salon Disinfectant

4. Ultronics: Ultracare Disinfectant

5. Isabel Cristina: Let’s Touch Disinfectant

5x
WINNER

10x
WINNER

10x
WINNER

>>>|

>  We do a special feature on the Readers’ Choice Awards, highlighting all winners and 

Top 5 runners-up. Additionally, we do an annual Favorite New Products digital guide 

that is available all year long on our website. To make sure your company is included 

in everything, contact Amy Martin at amy.martin@bobit.com.

Call 800.341.9999 ©2014 OPI Products Inc.For more information, log on as a pro at pro.opi.com or ask your Authorized OPI Distributor.

DripDry dries nails to the touch in one minute, 
completely in fi ve, with just 1 to 2 drops! 

WET TO SET
60 SECONDS

 DRIPDRY

na1213genNF.indd   61 10/25/13   10:06 AM

>  Did you win? Congratulations! Use the 

Readers’ Choice Award logo in your ads 

and other marketing material. We offer 

special rates on epromos to help you “get 

out the vote” and thank your supporters. 

>  Some companies use the logo for 

shelf-talkers and in-store displays.

Every year since 2004, NAILS readers choose their favorite professional products by popular vote. Nominations 

go out in August each year. Any company may nominate as many products as they like (only limit is one per 

category) then readers select their favorites online.

The expanded Readers’ Choice Awards story is  designed to drive potential buyers to your company, whether it’s 

going to your company’s website or talking to their  distributor about the product. Rates for the digital-only edition 

depend on current frequency, so talk to your salesperson for more information.
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SPECIAL PROGRAMS: PARTNERS IN EDUCATION

NAILS has a 3-pronged program to reach nail school students, educators, newbie nail techs, and school 

administrators and owners, in addition to off ering free subscriptions of NAILS Magazine to all school instructors, 

 administrators, and manufacturers’ educators. Our website has the Education Center, where we have a trove of 

material useful for instructors (sample tests, handouts, practical guidelines on new application techniques, and a 

digital copy of the Career Handbook).

The cornerstone of the 

Partners in Education 

program is the annual 

Career Handbook.

1 

Return completed form to: NAILS, P.O. Box 1067, Skokie, IL 60076    or    Fax to 888.274.4580

A FREE* six-month subscription 
to NAILS Magazine

followed by a full one-year subscription for only $15. 

We wish you tremendous success!

Kosti Beauty Institute

AND NAILS PARTNERS IN EDUCATION

WWW.NAILSMAG.COM

MAY 2014

TIPS 
for Getting 

Your Nail 
Art Noticed 

(and how 
to charge 
properly)

    Should You Mix 
Business with Friendship?

   Making the Most of 

Mother’s Day Services

   The Cure for
Inspection Anxiety

fissue

the

++++++++Charmed 
Nail Art and 

Buyer’s Guide 
na0514cover.indd   1

WWW.NAILSMAG.COM

JUNE 2014

10 Things 

You Can Do 

Right Now to 

Improve Your 

Work/Life 

Balance

   Are You Offering  Services for 

Dear Old Dad?

What’s Hot 

in ACRYLICS

      how to
   become a

Bridal Nail Art:

Something Old, New, 

Borrowed, and Blue

  You Tube

         Sensation

4/24/14   2:21 PM

Signature               Date

Name

Salon/School Name

Address  

City, State, Zip

Phone    

Email

 Yes, please start my FREE* six-month subscription.
During my free six-month subscription I will be sent an offer to extend 
this subscription for another year at a discounted price at $15.

*Publisher reserves the right to determine qualification. Free to U.S. only. First issue mails within 6-8 weeks. W2FSX4

1.  Where do you work?
  (A) Nails-only Salon  
  (B) Full-Service Salon Offering Nails
  (C) Mobile/Home-based Salon
  (E) Day/Hotel/Destination Spa/Salon 
  (G) School 
  (H) Beauty Supplier/Distributor
  (J) Manufacturer 
  (K) Other (please specify)
                                                                          

2.  What is your job title? (Check One Only)
  (A) Salon Owner/Manager

 (C) Nail Technician - Employee
  (D) Nail Technician - Booth Renter 
  (E) Cosmetologist 
  (F) Esthetician 
  (G) Student  

 (H) School Instructor/Administrator
  (J) Manufacturer
  (K) Manufacturer’s Educator
   (M) Other (please specify)
   (N) Distributor
                                                                          

na
0

4.
19

.14

Give students a free subscription 

to NAILS for six months when 

they graduate, and then they 

get a deep  discount off er when 

it’s time to sign up for a regular 

subscription. Schools can off er 

this deal to their students using 

our school subscription card.

3 
Nail School News is a 

weekly e-newsletter 

sent to nail schools, 

primarily for educators 

and  administrators.

2 

Sign up for any of these programs at NAILSMAG.COM/EDUCATION/NAIL-SCHOOL or contact Amy Martin at amy.martin@bobit.com
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Duri 

Almost In Love

SpaRitual 

Knowledge Is Power

MK 

Violet Glow

Nubar 

Pink Lily

Orly 

Fancy Fushcia

Kinetics 

Cool Orange

Essie 

French Affair

OPI 

Guy Meets Gal-Veston

Color Club 

Get A Clue

MK 

Indian Violet

Jessica 

Seductress

Jessica 

Alluring Creature

Nubar 

Honeysuckle

MK 

Red Splendor

SpaRitual 

Reveal Yourself

LCN 

Magical Mauve

China Glaze 

Hey Sailor

OPI 

Too Hot Pink To Hold ‘Em

MK 

Caribbean Blush

Dare To Wear 

Hey Girl

OPI: Do You Think I’m Tex-y

Spring polish colors 

look good enough to 

eat as we take this 

season’s newest mouth-

watering colors from farm 

(in this case, the polish 

manufacturer) to plate (your 

client’s nail plate, of course). This 

spring’s polish collections remind us of a  

trip to our local farmer’s market. In contrast  

with last year’s bright, 

bold colors, this year, 

we’re seeing a more 

muted palette — think 

vine-ripened fruits and  

fresh-harvested veggies. 

Oranges, yellows, greens, blues, 

purples, reds, pinks, and even browns 

and silvers — let your clients sink their teeth  

into this fresh crop of color. 

Farm
FreshN

a
il
s 

b
y 

El
sb

et
h 

Sc
hu

et
z  

   Photography by Vu Ong

Written by Hannah Le
e
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      B
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n
a
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Magenta Marketplace

SPECIAL PROGRAMS: POLISH PREVIEWS

Many years ago, NAILS started two annual “Polish Previews,” which have become the industry standard for design 

creativity. Our Spring and Fall Polish Previews have earned us many awards over the years. We love the awards, but 

we love more that these dynamic stories with breathtaking layouts inspire our readers to try new things.

Twice a year, NAILS compiles seasonal color guides to showcase the latest polish and gel-polish collections. This is 

a special section reserved for advertisers (though all companies may submit for the online feature). Submissions 

must be for NEW COLLECTIONS created specifically for the season. For the Fall story, colors are due June 15, and for 

Spring they’re due December 15. We need TWO actual sets of the new collection, plus a press release that includes 

the collection name and color names.

DEADLINES
FALL POLISH PREVIEW: June 15

SPRING POLISH PREVIEW: December 15

Contact editor Erika Kotite 

for more information on the 

biannual Polish Previews.

(310) 533-2553

erika.kotite@bobit.com
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EDITORIAL OPPORTUNITIES

NAILS welcomes you to participate in our many editorial opportunities, including options 

in print, online, and in our digital editions. If you need help with preparing material, getting 

photography, or writing press releases, we have an in-house team that can assist. There is no 

charge for any of the options below.

Send a short write-up or press release, plus a color photo.

Submit up to 8 photos and steps of your product, as well as a style or product shot.

Create a profi le page on the Nail Art Gallery so you have an “offi  cial” profi le. Encourage your 

educators to create profi les and tag their designs with your company name.

Manufacturers get all inquiries plus coverage of their giveaway.

Tell us about a salon that uses your products to create a Signature Service, or connect our editors 

with exemplary salons you know about.

You can send us a video fi le or a link to your YouTube video. We consider all submissions for 

NAILS TV based on video quality, subject matter, and relevance.

Submit your new season’s collections for our biannual Polish Previews (spring and fall).

Encourage your talented users to enter this contest, which is judged by NAILS editors and our 

readership. We open submissions in July.

Look for nomination forms in July and the winners to be announced in the December issue. Any 

company can nominate their products.

Marketers are welcome to submit short stories, profi les, events, news, Q&A, celebrity nail news, 

charity, and story ideas.

Make sure your NAILS Encyclopedia entry is full and up to date. We link stories from our site to 

the Encyclopedia, which helps drive interest and traffi  c for your company.

There is no charge for your online listing and we off er upgrade options.

Product Spotlight

Demos

Nail Art 
Gallery Profi le

Freebie of the Month

Signature Services

Nails TV

Polish Previews

Cover Tech Contest

NAILS Readers’ Choice Awards

Nails File

The NAILS Encyclopedia

NAILS Online Directory

Quick 
& Easy 

Medium 
Time-

Intensive
In Print Online
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}{ product spotlight

Alessandro introduces show-stopping nail 

looks with an effects polish collection, The 

Magic Stars. Choose from either three Candy 

Crush glitter polishes for a matte-diamond 

finish or three thermo color-changing nail 

lacquers that transform as soon as they are 

exposed to a temperature change. 

www.nailsmag.com/fifi/21324

Essie’s fall 2014 collection, Dress to Kilt, 

delivers shades so chic, it’s almost criminal. 

From a rich autumnal red and novel deep 

cobalt, to seasonal staples mahogany and 

taupe, the fall palette features six new colors 

including Partner in Crime, Fall in Line, Style 

Cartel, Dress to Kilt, The Perfect Cover Up, 

and Take it Outside. 

www.nailsmag.com/fifi/21317

The Safe-T Nails pedicure and manicure kits are 

an exclusive line of waterless mani and pedi kits 

that are easy-to-use, hygienic, and affordable. 

Imported from Brazil, the kits are 100% 

disposable and are packed with one pair of 

plastic gloves or socks filled with a cuticle-

softening and moisturizing active cream, one 

disposable towel, a nail stick, and a nail file. The 

professional pedicure kit is equipped with one 

plastic protector and an emery buffing pad. 

www.nailsmag.com/fifi/21323

Akzéntz Professional presents Lights-Out, a long-

lasting glow-in-the-dark, UV and LED curable, 

soak-off gel. Apply the product between color and 

a top coat to add a fun effect to any design. Lights-

Out brushes on easily and cures in 30 seconds 

under an LED light or two minutes by UV light. 

www.nailsmag.com/fifi/21322

Minx Coat can be applied under and over natural 

nails, polish, acrylics, and gels. Designed to 

be easy-to-use, the product requires no heat 

during application. Minx Coat allows for an easy 

removal process in which the gel simply slides 

off with acetone leaving nails free of damage 

and staining, according to the company. When 

used under acrylics, the coat can be popped 

off with the help of a poly pro stick. It also 

doubles as top coat when paired with nail 

polish to provide shine and prevent chipping, 

and it can be used to protect painful broken 

and split nails. 

www.nailsmag.com/fifi/21318

 >>>

Forget about cotton with Finger Mates by Nail Mates. Pair the 

reusable finger caps with replaceable removal pads for quick and 

easy removal of soak-off polishes. Acetone will evenly disperse on 

the pad to fully cover the nail and won’t drip. The flexible caps hold 

the pads in place allowing clients to move freely, prevent acetone 

evaporation, and generate body heat for faster removal.

www.nailsmag.com/fifi/21319
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Correcting the flaws in the natural nail is easy with 

the Artistic Colour Gloss Correction Gel system. 

Add strength, structure, or both to the natural nail 

to promote healing and growth. The duo offers the 

ease of a brush-on and the strength that only a 

building gel can provide. The thick viscosity soak-

off gel can be used to repair cracks and create a 

flawless look to any natural nail. 

www.nailsmag.com/fifi/21320

Checi’s foot file is a dual-sided tool that combines 

both medium and coarse autoclave foot files with a 

much larger abrasive area. The coarse-grit file works 

on severely rough feet and cracked heels while the 

medium-grit side is ideal for the average rough feet.

www.nailsmag.com/fifi/21321

HELPFUL TIPS ON PRODUCT 
SPOTLIGHT FROM SIGOURNEY:

Marketers are some of our most valuable 

contributors and we welcome your input. Our 

lead-time for magazine content is three months, 

so the sooner you send material in, the sooner 

we can get it into our planning calendar.

>  I prefer to get Product Spotlight submissions 

by email. If your fi le is too big, use a large-fi le 

transfer service or a fi le-sharing site like 

Dropbox. Send mail to me at the address on 

the left.

>  Send a press release or a good, detailed 

description of the product. More information 

is better than less, and we will edit for 

consistency, style, and clarity.

>  Send the best color photos you have. They 

must be 300 dpi and at least 4”x6”; including 

a few angles is best. You can also send the 

actual product. We often shoot products in 

a more stylized way for this section, so if we 

have your product we have that option.

>  Always provide your name, phone number, and 

email, physical address, and website address.

CONTACT
SIGOURNEY B. NUÑEZ 
Assistant Editor 
at 310.533.2491 or 
sigourney.nunez@bobit.com

Material can be mailed to: 
3520 Challenger St., 
Torrance, CA 90503

EDITORIAL OPPORTUNITIES: PRODUCT SPOTLIGHT
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Transform traditional nail polish into gel-polish in seconds 
with Gelibility. The customizable gel-polish created by nail tech, 
Brandi Hensley, has a unique dual-purpose formula that leaves 
manicures feeling strong and looking shiny. Now you can customize any gel color 
for a straight gel manicure by simply mixing both formulas. Follow these steps to 

1.  Apply a thin coat of Gelibility Stick It! soak-off bonder to clean, prepped nails. 
Cure under LED light for 30 seconds or 120 seconds under UV light. 

2.  Using alcohol on a lint-free free wipe or cotton ball, clean the tacky layer from 
the nails. 

3.   Put an equal amount of Gelibility Fix It! soak-off gel and your favorite nail 
polish on a palette or a small dish. 

4.  Using the brush from the nail polish, mix the Gelibility Fix It! and the nail 
polish well. Do not use the Gelibility Fix It! brush to mix or apply because 
it may contaminate the formula with the polish and it should stay clear for 
multiple uses. 

5.  With the nail polish brush, apply a thin coat of the freshly mixed gel-polish to 
the nails. 

6.  Cure under LED light 60 seconds or 120 seconds under  UV light. Apply a 
second coat of the gel-polish mix and cure again. Do not remove the tacky 
layer after curing. 

7.  Apply a thin coat of Gelibility soak-off gel to seal the nail and make it shine. 
Cure once more for 60 seconds with LED light or 120 seconds with UV light. 

8.  Remove the tacky layer with alcohol and a cotton pad to get shiny, strong, and 
chip-free nails. 

Make It Yourself 
Gel Color with 

Gelibility 

demosTECHNIQUE}

For more information, visit www.nailsmag.com /fifi/21312

EDITORIAL OPPORTUNITIES: DEMOS

HELPFUL TIPS ON SUBMITTING 

DEMOS FROM SIGOURNEY

For this full-page all-color step-by-step 

section, submit up to eight photos. You 

should also submit a large product photo, 

style shot, or some other non-technical 

image.

>  Send a description of your product. We will 

edit these to fi t the section. We often use 

material online that didn’t fi t in print, so 

send additional steps and images.

>  Explain each step and what products are 

used in each step.

>  Images should be un-retouched and 

uncropped. Our graphic designer will make 

any necessary touch-ups when she lays the 

page out.

>  You can submit Demos for any portion of 

a service; it doesn’t have to be a step-by-

step of a complete system. You could focus 

on a troubleshooting angle, for instance. 

Oftentimes, marketers’ helpline technicians 

say their commonly asked technical 

questions make excellent Demos.

CONTACT
SIGOURNEY B. NUÑEZ 
Assistant Editor 
at 310.533.2491 or 
sigourney.nunez@bobit.com

Material can be mailed to: 
3520 Challenger St., 
Torrance, CA 90503
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You guys are family and have been working together off  and on 

for these 30 years. How did you end up partnering with Gari-Dawn 

Tingler and what role does she play in the company? 

Danny and David: We’ve always known Gari-Dawn throughout 

the years — we’ve traveled together and competed together, so 

when it came time to really start building the business, we knew 

that we had to have Gari-Dawn on board. Her strong background 

in education has really helped build our program all over the globe. 

How do you see the roles of your children changing within the 

company over the years? Will there be more generations leading the 

Harmony brands? 

Danny and David: It has always been a dream of ours to have our 

children as the successors of our business. Now, with Morgan and 

Taylor actively involved in marketing and promoting their own polish 

line [Morgan Taylor, named after Haile’s daughter Morgan and 

Daniel’s daughter Taylor], Jake working on the sales side of things, and 

Garrin and Josh joining us once they return from school,  we defi nitely 

see them being a part of our growing family. As far as generations to 

come … we’ll have to be patient and wait and see! 

How would you fi nish this sentence: “The last 30 years…” 

Danny and David: … have been awesome. The nail industry has been 

so good to all of us. 

What’s in store for the next 30 years? 

Danny and David: More innovative product launches that will surprise 

and delight the professional nail industry. 

}{nails file

The story behind Hand & Nail Harmony and its Gelish brand hardly 

begins in 2009 when it was founded by CEO Danny Haile. It’s really 

a tale of two industry veterans; Haile and company president David 

Daniel — his cousin — are celebrating 30 years in the nail business 

this year. 

NAILS asked the pair to give us some insight into their paths to 

success.

Tell us how you guys got started in the nail industry.

Danny and David: Our aunt owned a chain of nail salons all around 

Southern California. We started doing nails there and that eventually 

led to us teaching in diff erent nail salons. 

What was your fi rst product launch? 

Danny and David: Introducing French white tips and colored acrylic 

powders to the industry. 

Can you give us a brief timeline of jobs held/companies started since 

you entered the industry?

Danny and David: We’ve tackled all aspects of the industry — product 

launches, sales, consulting, and education are probably some of the 

highlights. 

What are some of the major diff erences in the industry between 

back then and now? How has distribution changed? How have the 

major players changed? 

Danny and David: A lot of distribution has shifted from small 

distributors to large distributors. Also, the major players have become 

more organized and are off ering an even better quality product 

than before. There’s also been a shift to more cosmetologists and 

hairdressers getting more involved in nails since the introduction of 

Gelish; it’s an easy, quick service that they can off er their clients while 

their color is processing or their perm is setting. 

What was your greatest professional accomplishment over the 

years? 

Danny and David: Launching Gelish would be our number-one 

accomplishment. 

What was your greatest professional “oops” moment? 

Danny and David: When we taught in Japan years ago, we were 

observing their nail art and noticed that people were mixing pigment 

and acrylic powders to create their own “colored acrylics.” It wasn’t 

very stable, so we came home and started working on it ourselves, 

which eventually led to our colored acrylics launch. I guess you can 

say that it was more of an “ah-ha” moment, than a “ha-ha” moment! 

Tell us one thing that’s happened that you never expected to see 

happen. 

Danny and David: Gelish revolutionizing the industry. 

The Men of Gelish Celebrate 
30 Years in the Industry

This family portrait shows Danny Haile, Haile’s daughter 

Morgan, Daniel’s daughter Taylor, and David Daniel.

 >>>

Gari-Dawn Tingler 

(center) starting 

working with 

David Daniel (left) 

and Danny Haile in 

1992. The partners 

are shown here on 

a European tour 

in 2004.
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Lux Croco 
 Gel-Polish 
  Manicure
Merrick Fisher of Beverly Hills, Calif.-based Merricures 

lives and works steps away from Rodeo Drive, making 

run-ins with luxurious animal print fashion accessories a 

daily occurrence. Inspired by this enduring trend, Fisher 

created a nail art look that allows clients to take home 

the same lavish prints but for a fraction of the price. 

Fisher’s lux croco manicure incorporates glamour and 

multi-dimensional texture with a combination of black 

and gold gel-polish and matte and glossy fi nishes. 

“Remember that as in nature, animal skin takes on 

diff erent appearances and shapes, so by all means have 

fun with the design — use any colors you prefer,” says 

Fisher. “And most importantly, no animals are harmed 

in this process.”

1.  Apply two coats of gold glitter gel-polish and 

cure after each coat. (Fisher used INM’s Gelavish 

Northern Lights in Gold.)

2.  Remove the inhibition layer with a clean, dry brush. 

3.  Apply a thin but solid coat of black gel-polish over 

the gold and don’t cure. (Fisher used Vetro’s Nero.)

4.  Using a dotting tool or thin brush, carve lines 

into the uncured black gel-polish making sure to 

continuously wipe after each stroke. All corners 

should be rounded with no sharp angles. Cure once 

your desired design is achieved. 

5.  Apply top coat and cure. (Fisher used INM’s 

Gelavish Dual It as the base and top coat.)

6.  Wipe off  the inhibition layer and gently buff  the 

entire surface of the nail with a 180-grit buff er to 

remove the shine. 

7.  Go over the gold lines with a shiny gel top coat 

using a thin brush. If some gets onto the black, don’t 

worry, it’ll add dimension to the design. Lastly, cure 

your design. (Fisher used Artgenic Glossy Shine 

Brush-on Top Gel.)  >>>
4 5

6 7
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OPI Partners Up
OPI will be collaborating with the world’s largest 

beverage company, The Coca-Cola Company. 

Several of the company’s most recognized brands 

— including Coca-Cola, Diet Coke, Coke Zero, 

Cherry Coke, Vanilla Coke, Sprite, and Fanta — will 

be the inspiration for a line of OPI limited-edition nail 

lacquers that will launch internationally in June 2014. 

“As the global leader in the professional nail 

industry, OPI is thrilled to partner with the world’s top 

beverage company, The Coca-Cola Company,” says 

Suzi Weiss-Fischmann, OPI co-founder and executive 

vice president. “These two iconic brands truly deliver 

happiness in a bottle — whether it’s a refreshing, 

invigorating sip of Coke or a set of fi ngers and toes 

perfectly polished with OPI nail lacquer.”

OPI has also joined toy design company JAKKS Pacifi c to collaborate 

on a new line of miWorld play environments, including a miniature 

OPI nail salon. In addition to the basic structure, each OPI miWorld 

includes miniature nail lacquer bottles, nail tools, a product display, 

a manicure table with two chairs, a gel lamp and light, a spa chair 

for pedicures, and an apron. The parts are moveable so you can 

design your own tiny salon. To complement the miWorld play set, 

OPI announced a custom Mini Nail Lacquer Pack featuring best-

selling hues Need Sunglasses?, Do You Lilac It?, Princesses 

Rule!, and Funny Bunny. 

 >>>

Astonishing Nails (www.astonishing-nails.com/en/), makers of professional gel and 
acrylic systems, is proud to congratulate the winners of its photo competition. “We 
appreciate the effort and creativity of the competitors, which has resulted in very 
exciting, original nails and photos,” says the company which is based in Veldhoven, The 
Netherlands. The competition was open to anyone using Astonishing Nails products.

Astonishing Nails Photo Competition Announces Winners
1. Winner Design category: 

Anna Verakso-Dalidovitch, Belarus

2. Winner Gelosophy category: 

Elena Popova, Nail Future Pro, Russia

3. Winner French category: 

Irina Pozyvailo, Nail Future Pro, Russia 

1 2 3
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EDITORIAL OPPORTUNITIES: NAILS FILE

In Nails File, we publish newsy items, short stories from the fi eld, profi les, events, new products, Q&A, consumer press 

coverage, charity events, and celebrity encounters. Marketers are welcome to submit story ideas fully written or to pitch our 

editors on a specifi c idea that we can consider.

The principals at Hand & Nail 

Harmony mark a milestone 

anniversary.

An INM user provides a 

stylized step-by-step using 

the company’s products.

OPI partners up with Coke for 

a new lacquer collection.

CONTACT 
ERIKA KOTITE  

Editor 
at 310.533.2552 or 
erika.kotite@bobit.com
 

We can help you come up with 
good angles so you can get 
plenty of editorial coverage. 
Give me a call and let’s talk.
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EDITORIAL OPPORTUNITIES: FREEBIES

We promote this section heavily, as freebies are obviously popular with our readers and are a great 

source of leads for our marketers.

There is a full page in the printed magazine, a hyperlinked page in our digital edition, a sign-up form on our 

website, and a follow-up story each month announcing the prior month’s winner.

Freebies are a great way to engender loyalty, get new users to try your product, build a database of 

potential users, and do simple branding. 

CONTACT 
JUDY LESSIN  

Features Editor 
at 310.533.2457 or 
judy.lessin@bobit.com
 

Material can be mailed to: 
3520 Challenger St., 
Torrance, CA 90503

29



2016 MEDIA KIT

PH: 310.533. 2400 >  NAILSMAG.COM

PRINT RATES, SPECS & GUIDELINES

 FOUR-COLOR NET RATES 

Frequency discount is earned by the number of separate 

advertisements used within a contract year. Diff erent size 

units may be used to earn this rate.

 INSERTS/SPECIAL PRINT UNITS: RATES AND GUIDELINES

There is a fl at production charge for either tipped-in or 

bound-in inserts, plus additional production/postage fees 

depending on weight, size, and special handling of insert. Space 

charges are additional and based on advertiser’s frequency. 

Inserts, tip-in, ride-along, posters, CD inserts, gatefolds, 

business reply cards and other custom publishing are available 

and by custom quote from your sales representative. Before 

ordering custom printing, advertisers should contact our 

Production Manager to determine quantity, size specs, 

mechanical requirements, and shipping instructions.

 GENERAL INSTRUCTIONS

Same size color proof required by ad closing date. Publisher 

reserves the right to reject any advertising that, in the sole 

discretion of the publisher, does not conform to publication 

standards. Publisher reserves the right to place the word 

“advertisement” on copy that, in its opinion, closely resembles 

editorial matter. Advertisers will be short-rated if, within a 

12-month period from the date of fi rst insertion, they do not use 

the amount of space upon which their billings have been based. 

Publisher is not bound by conditions appearing on contracts, 

insertion orders or instructions from any agency or advertiser 

that confl ict with the terms listed herein. Only written 

instructions including those on contracts and insertion orders, 

agreed to in writing by the publisher, are binding.

  INVOICES, CREDIT & CONDITIONS

Our invoices are NET 30 Days on approved credit for all 

services, payable in US dollars. Extension of credit is subject 

to approval of our Credit Department. Payments received will 

be credited to the oldest outstanding balance.

SPECIAL POSITION RATES 

(amount show is additional over base rate)

Cover 2 .................................................................+30%

Cover 3 .................................................................+25% 

Cover 4 ................................................................+40% 

MECHANICAL REQUIREMENTS

Trim Size Ad Unit  Dimensions (W x D)

Spread  15" x 10"

Full (Live)  7" x 10"

2⁄3 Vertical  4-9⁄16" x 10"

1⁄2 Island  4-9⁄16" x 7-1⁄2"

1⁄2 Horizontal  7" x 4-7⁄8"

1⁄2 Vertical  3-3⁄8" x 10"

1⁄3 Square  4-9⁄16" x 4-7⁄8"

1⁄3 Vertical  2-3⁄16" x 10"

1⁄4 Vertical  3-3⁄8" x 4-7⁄8"

1⁄6 Vertical  2-1⁄4" x 4-5⁄8"

1⁄6 Horizontal  4-5⁄8" x 2-1⁄4"

Display ad pages trim to 7-7⁄8" x 10-3⁄4". 

Single column width 2-3⁄16". Double column width 4-9⁄16". 

Column depth 10". Binding is perfect bound. 

Allow 1⁄8" for head trim.

Bleed: We do not charge for bleeds.

Bleed Size: single page bleed 8-1⁄8" x 11"

Spread bleed 16-1⁄4" x 11"

Vital parts of copy and layout should be kept at least 1⁄4" 

distance from the gutter and top, outside, and bottom edges.

POSITIONING REQUESTS

Positioning of advertisements is at the discretion of the 

Publisher. Position requests other than those specifi ed in the 

rate card with an additional charge are valid only with the 

written acceptance of the publisher.

SEQUENTIAL LIABILITY

Publisher holds advertiser and/or its advertising agency 

jointly and severally liable for payment due to publisher. This 

applies even when a sequential liability clause is included in a 

submitted contract or insertion order.

 PUBLISHER’S LIABILITY

Advertisers and their agencies assume liability for 

advertisement and agree to indemnify the Publisher from any 

loss or claim based upon the subject matter (including text, 

images, and illustrations), representations, trademark or 

copyright of submitted advertisements. Publisher’s liability 

for any error will not exceed the cost of the space occupied 

by the error. Publisher cannot be held liable for circumstances 

beyond its control aff ecting production or delivery.

DIGITAL SUBMISSIONS FOR ADVERTISERS 

(PRINT EDITION): 

Please contact your Production Manager for instructions on 

how to upload to our Ad Portal – PDF fi les ONLY.

DIGITAL SUBMISSIONS FOR ADVERTISERS 

(DIGITAL EDITION):

Digital editions cannot accept rasterized PDFs. PDFs must be 

1st generation. All web/URLs must contain active links.

AD PRODUCTION REQUIREMENTS

Complete digital ad specifi cations can be downloaded at: 

www.NAILSmag.com. Click on “Advertise with us,” then 

“NAILS Magazine Ad Digital Specs.” All ad materials and 

production questions can be addressed to:

NAILS Magazine, Carla Benavidez, Production Manager

3520 Challenger St., Torrance, CA 90503

Phone: (310) 533-2456 • Fax: (310) 533-2501

Email: carla.benavidez@bobit.com
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