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wo government entities gather statistics on 
U.S. businesses and publish official statistics 
on the U.S. nail industry: one is the bureau 

of Labor Statistics (bLS) and the other is the U.S. 
Census bureau. In its most recent report, the bLS 
says that there are about 82,000 jobs in the nail 
market. NAILS says it’s more like 364,247. the 
Census bureau says the nail industry is a $1.6 billion 
annual business. NAILS says it’s $8.28 billion. 

Who’s right? 
I am confident that no one has better numbers on 

the size of the U.S. nail market than NAILS Magazine. 
the basis for the government numbers explains 

why their figures are (in my opinion) dramatically 
understated. Neither organization considers the 
self-employed in its count of the number of jobs in 
this industry, for instance. Considering that 30% of 
nail technicians are booth renters and 31% are 
salon owners of very small businesses, that’s a 
pretty major adjustment. 

here’s how we at NAILS start the process of 
quantifying the nail industry (and why I think we’re 
right): 

>  We break out the Vietnamese market when it 
comes to service prices, because historically, 
service pricing in the Vietnamese market has 
been anywhere from 30%-50% lower than the 
non-Vietnamese market. 

>  We estimate that half of eligible licensed nail 
technicians aren’t actually practicing nail care.  

>  We look at eight service categories to calculate 
market size. 

one thing I can say for the “official record” is that 
it at least shows that our industry is growing: the 
Census bureau shows a 37% increase in the market 
size (by business revenue) in just the last five years. 

We welcome your feedback on the big book and 
happily answer any questions you have, even if you 
challenge us with government-produced statistics. 
We’re happy to help anyone who is researching the 
nail industry. 

  — Cyndy Drummey
cyndy.drummey@bobit.com

(310) 533-2531

Sources for data footnoted on pages 42-67: [1] 2012-2013 NAILS big book; [2] NAILS’ own estimates; [3] April 2013 survey by Professional 
beauty Association; [4] NAILS’ publisher’s circulation data; [5] web poll conducted on NailsMag.com in 2013; [6] Mintel: nail care report 
(1/2013); [7] Google Analytics (9/2013); [8] based on 2010 U.S. Census bureau data and NAILS’ own estimates.

We pulled data this year from  

a variety of sources:

  • An online survey of our readership and online users

  •An online survey to the readers of VietSALoN

  •�Regular monthly polls of our online users  

of NailsMag.com

  •�Focus groups conducted at our NAILS  

headquarters office in California

  •�Research and data-gathering done by outside groups, 

including the bureau of Labor Statistics, the U.S. 

Census bureau, the state boards of cosmetology, 

business license databases, and several others. 

industry outlook

I want to thank George Schaeffer and Suzi Weiss- Fischmann of OPI Products for their  generous  support of this annual  research and the Big Book. Their  sponsorship of this statistics section makes it possible for us to do deep research on the industry and present it in a way that is practical and actionable.  

T $9 billion

$8 billion

$7 billion $7.30 $7.47

$8.28

What is spent on nail services?

2011 2012 2013
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hoW lonG have YoU WorKeD at 
YoUr cUrrent salon?

I am the oNLY nail technician 
working at this location........................ 53% 

2 nail techs........................................... 20% 

3 nail techs.....................................9% 

4 nail techs................................ 5% 

5 nail techs..........................5% 

6 nail techs....................2% 

7+ nail techs...........6%

hoW ManY nail technicians WorK at 
this location (inclUDinG YoUrselF)?

hoW WoUlD 
YoU DescriBe 
YoUr salon? [4]

Day/hotel/
destination spa

Mobile- 
or home-

based salon

Full-service salon 
offering nails

School 
other

Nail
salon

68% 20% 3% 2% 2% 5%

Which Best DescriBes YoUr 
cUrrent eMploYMent sitUation? 

Salon owner doing nails (not a booth renter) 33%

Nail technician (booth renter) 29%

Nail technician (employee) 12%

Mobile/home salon 4%

Salon manager or nail dept. manager (doing nails) 3%

Cosmetologist  3%

Student or apprentice 3%

Salon owner not doing nails 2%

Instructor 1%

Salon manager or nail dept. manager (not doing nails) 1%

other 9%

one ................................................................................................. 27%

two ....................................................................................... 20%

three ........................................................................... 21%

Four ..................................................................... 9%

Five ............................................................. 10%

Six ...................................................... 6%

Seven or more ..................... 7%

how MAny 
sAlons hAvE you 

worKEd At in 
your CArEEr?  

AVERAGE: 

3.2

Does YoUr salon 
have a Dress coDe or 

reQUire a UniForM?

yes

one year or less 7%

Up to two years 33%

Up to four years 17%

Up to 10 years 20%

10+ years 20%

salon environment

40%



Over 60
6%

56-60
9%

51-55
10%

46-50
15% 

41-45
17% 

36-40
16% 

31-35
11% 

26-30
9%

25 or
 younger

7% 
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hoW

 olD are YoU?

97%
female

3%
male

Gender
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Less than 1 year 9%

1-2 years 12%

2-3 years 7%

3-4 years 5%

4-5 years 5%

5-6 years 2%

6-7 years 4%

7-8 years 3%

8-9 years 2%

9-10 years 3%

10-11 years 3%

11-12 years 1%

over 12 years 43%

hoW lonG have YoU 
Been DoinG nails?

What is the hiGhest level oF 
school YoU have coMpleteD?

Some high school................................................................... 

Finished high school.................................................... 

Some college/AA degree...............................

Finished college..........................................

Some graduate school...................

Finished graduate school....

2%  

28%

44%

17%

2%   

7% 

oppose
6%support

94%

Do clients sUpport nail tech licensinG? [3]

A 2013 PbA research study showed the 
general public favored licensing.

Our industry 
is aging: 

24% of 
nail techs 

are over 50.

What license(s) Do YoU have? 

Nail technician/manicurist 78%

Cosmetologist 17%

Esthetician 9%

other 8%

6% of our 

respondents have both 

a nail tech and an 

esthetician license.
2% have 

licenses in both 
nails and 

cosmetology.

nail tech demographics



Which DescriBes YoUr FaMilY sitUation?

nail tech demographics

What is YoUr nationalitY? [2]

What continUinG eDUcation have 
YoU participateD in this Year?

hoW ManY hoUrs Do 
YoU WorK each WeeK?

interesteD in 
attenDinG

have 
attenDeD

tradeshow/conference/seminar 70% 44%

Class at a dealer 56% 50%

Class with a manufacturer 37% 68%

Class at a tradeshow 59% 52%

In-salon training 53% 53%

online training 48% 59%

Networking event 38% 68%

Married 
with kids

52%

Unmarried 
with kids

17%

Married 
with no kids

15%

Unmarried 
with no kids

16%

Vietnamese 51%

Caucasian 40%

Black or African-American 5%

Hispanic or Latina   3%

Other 1%

5 or fewer 2%

6-10 9%

11-15 6%

16-20  10%

21-25 9%

26-30 16%

31-35 10%

36-40 18%

41-45 5%

46-50 10%

More than 50 5%

oF those responDents 
Who haD attenDeD at least 

one tYpe oF traininG …

20% 
attended 
2 events

7% 
attended 
4 events 7% attended 5+ events

12% attended 3 events
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Manicures     95%

Polish changes     95%

Pedicures     94%

brush-on gel-polish/hybrid gels 
(using a polish-like brush)     85%

Nail art     82%

Paraffin dips     73%

Specialty manicures     72%

Specialty pedicures     71%

Pink-and-white acrylics     67%

Gels (traditional) 67%

Acrylics (sculpt)     67%

Soak-off gels 66%

Acrylics (tip with overlay)     65%

Colored acrylics     62%

Gel toenails     43% 

Waxing (hair removal)     41% 

Eyebrow shaping     36%  

Acrylic toenails     36%  

Full coverage nail art 
coatings or decals     30% 

Foot massage 
(as a standalone service)     26% 

Wraps (any type)     24% 

Massage     19%  

Reflexology     19%  

Eyelash extensions/tinting     14%  

Powder and glue extensions 
(acrylic “dip” services)     8% 

What services are 
oFFereD at this salon? 

% offering 
2013

The percentage of techs offering gel-polish services went up 20%.

Soak-off gels enjoyed an increase 
of 30%. 

Don’t count 
pink-and-whites out! 

The percentage of nail 
techs offering them 
increased 18%.

yes
Do YoU oFFer 
the FolloWinG 
Gel services?

Gel-polish 85%

traditional gels 67%

 Soak-off gels 66%

Do YoU MiX anD Match DiFFerent  
BranDs oF Gel/Gel-polish Base anD top 
coat With coloreD Gel/Gel-polish? [5]

Yes, most of the time 35%

Yes, sometimes 37%

No, never  25%

I don’t offer gels.  3%

Do YoU MiX anD Match DiFFerent BranDs oF 
acrYlic liQUiD anD acrYlic poWDer? [5]

Yes, most of the time 14%

Yes, sometimes 25%

No, never  47%

I don’t offer acrylics.  14%

salon services
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Salon ServiceS

Peaceful 
(lavender, chamomile, etc.)  45%

Fruity 
(orange, apple, cherry, etc.)  29%

Sweet 
(chocolate, sugar, cookies, etc.) 12%

Nutty 
(almond, hazelnut, walnut, etc.)  8%

other 6%

LED gel lamp 34%

Lights or table lamps 33%

Chairs for nail technicians 27%

Manicure tables 26%

Client chairs 24%

Small pedicure equipment 23%

Pedicure spa chair 20%

Electric file 20%

Paraffin unit 18%

Autoclave unit 17%

UV gel lamp 16%

Airbrush 11%

Airbrush or spray tanning booth 8%

Massage tables 6%

tanning beds 3%

Do YoU plan to BUY anY oF the FolloWinG 
eQUipMent in the neXt 12 Months?

What’s the priMarY 
scent oF YoUr Most 
popUlar peDicUre? [5]

top 5 Most 
FreQUentlY 

aDDeD services 
in 2013

top 5 Most FreQUentlY 
eliMinateD services in 2013

premium manicures 
or pedicures 35%

gel-polish 23%

eyebrow/eyelash services 12%

hard gel 9%

paraffin 6%

acrylics 41%

hard gels 18%

basic manicures 15%

basic pedicures 15%

wraps 6%

(of salons that 
added services, these 
are the top services 

they added. )
have YoU 

aDDeD anY neW 

services in the 

last 12 Months? 

yes
35%

have YoU 

eliMinateD anY 

services in the last 

12 Months? 

yes14%

hoW Do YoU charGe For nail art?  

Depending on the complexity of the design 56%

Per finger 44%

Different rates for different types of art 41%

I don’t have a formal system 15%

Flat rate for nail art 7%

Charge per color 5%

Another way* 6%

*Includes rates based on how long design takes (a per-minute 
fee), flat hand rate, based on other services client is receiving 
(sometimes it’s added value), by type of medium (bling more 
expensive than paint).

yes ............................... 57%

sometimes .................... 34%

no ................................. 9%

Do YoU charGe 
For nail art?  

1
2
3
4
5

1
2
3
4
5

% saying yes



ind
us

tr
y  

st
at

ist
ics

8    |   NAILS MAGAZINE    |   2013-2014 thE bIG book

buying habits

I provide all my own supplies, 
tools, and equipment. 78%

the salon provides all my supplies, 
except my tools. 9%

I provide some supplies; 
the salon provides some. 8%

the salon provides all supplies, 
tools, and equipment. 5%

Do YoU BUY YoUr oWn nail sUpplies? 

Do YoU retail proDUcts For 
clients’ at-hoMe Use?

no 
30%

yes 
        70%

I shop in a professional beauty supply store. 90%

I order from an online-only distributor. 38%

I order online from my dealer’s catalog. 29%

I buy direct from the manufacturer. 24%

I buy products at tradeshows. 19%

I order over the phone from my 
dealer’s catalog or deal sheets. 18%

I shop in an open-to-the-public beauty store. 14%

A distributor’s sales consultant 
comes to the salon and takes my orders. 13%

For some items, I buy from non-traditional places that  
don’t carry traditional professional nail supplies. 8%

I shop at the drugstore or other general store. 3%

I shop from a mobile or van dealer  
who comes to my salon. 2%

Where Do YoU shop For nail sUpplies? 
Respondents chose the sources they use “regularly.”

hoW MUch Do YoU 
spenD per Month 
on nail sUpplies?

$1 - $50........................................ 18%

$51 - $100..................................  30%

$101 - $200............................... 26%

$201 - $300................................ 14%

$301 - $400..................................3%

$401 - $500..................................4%

More than $501...........................5%

twice or more a week 5%

once a week 26%

every two weeks/twice a month 26%

monthly 31%

three times a month 1%

every other month 3%

quarterly  5%

less often than quarterly  1%

“as needed” 2%

hoW oFten Do YoU shop 
For nail sUpplies?

Average Spent 
 Each Month: 

$209

hand lotions 71%
cuticle treatments 69%
polish 68%
nail strengtheners/nail treatments 66%
top/base coats 55%
nail files/nail buffers 43%
skin care products 43%
hair care 41%
jewelry 31%
makeup/cosmetics 26%
polish-drying products 23%
other boutique items (hair clips, gift items, etc.) 23%
adhesives/nail glue 19%
candles 15%
implements or personal implement kits 14%
toe rings 13%
purses 11%
vitamins/nutritional supplements 7% 
clothing 6%

What 
proDUcts are 

retaileD in 
the salon? 
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Does YoUr salon still 
have a lanDline? [5]

No, we only have cell phone. 36%

Yes, we have a landline. 54%

Yes, we have more than 
one landline. 10%

What KinD oF sMartphone 
Do YoU have?  [7]

iPhone 48%

Samsung Galaxy phone 30%

Droid 10%

others 12%

Do YoU have a 

sMartphone? 

yes
94%

 Which Device Do YoU Use For Which tasK (check all that apply)?

Ordering products 21% 66%  38%  26% 6%  

Sourcing new products 23% 64%  46%  43% 4%  

Reading magazines 15% 27%  48% 26% 24% 

Checking the news 14% 46%  44%  47% 10%

Taking payment for services 22%  3%  20%  31% 38%

Keeping track of work expenses 24%  45%  23%  11% 16% 

Watching nail-related videos 18%  65%  55%  45% 0% 

Using Facebook 19%  65%  59%  72% 5% 

Using Twitter 4%  8% 18%  29% 66% 

Making client appointments 26%  14%  25% 48% 30% 

Doing research for work 23%  68%  51% 57% 5% 

Taking online classes 13%  55%  21% 5% 30% 

salon/office
Computer

home
Computer

iPad/
tablet smartphone n/A

 14% 
of nail techs use a smartphone app for booking 
appointments. 

 38% 
of nail techs regularly order from an online-only 
distributor.

 29% 
regularly order products online from a dealer’s catalog. 

web-savvy techs
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regional analysis

Alabama 3,239 769
Alaska 826 93
Arizona 7,972 981
Arkansas 1,944 376
California 85,595 6,311
Colorado 7,658 706
Connecticut 2,932 765
delaware 438 129
dist. of Columbia 182 91
Florida 29,721 3,520
georgia 7,556 1,810
hawaii 1,620 152
idaho 1,762 137
illinois 9,746 1,880
indiana 4,806 659
iowa 1,344 262
Kansas 437 279
Kentucky 2,732 431
louisiana 4,178 929
Maine 1,081 120
Maryland 6,198 937
Massachusetts 13,564 1,198
Michigan 14,417 1,080
Minnesota 3,403 503
Mississippi 1,701 380
Missouri 5,570 696
Montana 94 65
nebraska 1,159 230
nevada 6,200 371
new hampshire 1,093 143
new Jersey 7,622 2,052
new Mexico 1,130 257
new york 16,335 3,617
north Carolina 9,159 1,479
north dakota 107 49
ohio 11,457 973
oklahoma 700 567
oregon 11,402 625
Pennsylvania 11,695 1,854
rhode island 1,194 185
south Carolina 1,866 654
south dakota 33 47
tennessee 5,738 905
texas 37,587 4,436
utah 1,753 271
vermont 217 47
virginia 7,325 1,297
washington 7,300 1,046
west virginia 758 132
wisconsin 1,358 548
wyoming 343 59
2013 totAls 364,247 48,930
2012 totals 357,265 53,028

2013
# Nail saloNs*

2013
# Nail techs*

aK

hi

These salon and 
nail tech figures 
come from business 
directories, state 
boards, and industry 
estimates. We 
consider a “nail 
salon” one whose 
primary or 
secondary 
business is nails. 

ca

aZ

nv

or

Wa

iD

Ut

WY

Mt

co

nM

less than 1,000 

1,000-3,000

3,000-8,000

8,000-16,000

more than 16,000

GeoGraphic concentration
oF nail techs in 2013

biggest 
spenders

Mountain nail techs 
spend $254 per 
month on supplies.

Average earnings 
for Pacific nail techs 

is $656/week.

richest

Pacific nail techs 
work 35.3 

hours a week.

tiredest

trendiest
West South Central nail 
techs do an average of 
17 gel-polish services 

a week.

*



 62% of New England 
nail techs are the only 

tech in the salon.
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the top 10 most populous states 
for vietnamese nail techs:
  1  California
  2  Texas
  3  Washington
  4  Florida
  5  Virginia
  6  Georgia
  7  Massachusetts
  8  Pennsylvania
  9  New York
10  Louisiana

highest loWest

DistriBUtion oF vietnaMese salons in 2013 [8]

loneliest

New England techs 
serve an average 

of 23 clients 
a week.

busiest
73% of nail techs in the 
East North Central area 
have taken at least one 

class this year.

best 
students

56% of nail techs in the 
South Atlantic say they 
have no work-related 

health concerns.

healthiest



ind
us

tr
y  

st
at

ist
ics

12    |   NAILS MAGAZINE    |   2013-2014 thE bIG book

hoW ManY clients 
Do YoU personallY 
service per WeeK ? 

5 or fewer............ 15%

6-10....................... 20%

11-15....................... 14%

16-20.................... 12%

21-25.................... 11%

26-30.................... 9%

31-35....................... 6%

36-40.....................  6%

41-45...................... 3%

46-50..................... 2%

More than 50...... 2%

Regular appointments (clients who 
schedule their appointments one by one) 39%

Standing appointments (clients who come 
in every other tuesday at 9, for example) 25% 

Walk-ins 25% 

other 11%

hoW Do YoUr clients tYpicallY 
MaKe their appointMents?

What is the DeMoGraphic MaKeUp oF YoUr salon clientele? 

Girls under 16
2%

men
3%

Girls 16-20
5%

Women 21-25
10%

Women 26-35
19%

Women 46+
35%

Women 36-45
26%

how do you KEEP trACK oF CliEnt rECords?

Women 55+ are the biggest spenders on professional nail services in the past year. [6] 50% of nail techstake no walk-ins.

only once  6%

2 times (everybody gets one)  49%

3 strikes and you’re out  37%

4 or more times (I can’t risk losing clients)  8%

how MAny tiMEs CAn A CliEnt no-show 
on you (no CAnCEllAtion notiCE within 

1 businEss dAy) until you “FirE” hEr?

I keep client cards. 42%

I have a computerized client record-keeping system. 27%

I don’t have anything formal, but I do keep track 
or I just remember what I need to know. 19%

I don’t keep individual client records. 13%

I keep informal paper notes. 8%

salon client demographics

Some respondents selected more than one answer.

NA05-95.14


